
How to get better ideas in less time?

Program Overview 
In the dynamic business world of today you need to come up with better ideas in less 
time to stay ahead of your game.

• Better ideas for innovation within your company

• Better ideas on effective marketing of your product

• Better ideas for sales in a new market or target group

Many of us have experience with brainstorming. But often this process doesn’t lead to 
satisfaction and the energy needed to get the right idea towards a successful 
execution. The Effective Brainstorming Technique workshop will provide you 21 
concrete tools for creating and selecting better ideas. 

Join the over 2.000 business professionals worldwide who have been participant 
in this highly rewarded workshop to get more creativity and innovation in your 
business DNA. 

Learning Objectives
• LEARN more about the way brains work in the process of creativity, innovation and 

creating ideas;

• UNDERSTAND the 21 diverge & converge brainstorming techniques;

• BE ABLE to set up and direct effective brainstorming sessions;

• ENABLE to get better ideas in less time for yourself, your team and your company.

Who Should Attend?
• Management professionals who want their teams to come up with the right 

answers on creativity and innovation.

• Marketing professionals who like to come up with better ideas on effective 
marketing.

• Creative professionals who strive for original ideas and more effective execution 
of their ideas.

• Sales professionals who are searching for creative and innovative ways to 
approach their target groups.

 Course Facilitator

Dave Nelissen
Speaker on Creativity & Innovation

• Former captain Royal Dutch Marines.

• Working in media & communication since 
1994 (JCDecaux, Radio 538, Endemol, 
Talpa, WPP).

• Specializes in media, sales & marketing and 
brands.

• Travelled across the globe to train hundreds 
of employees of WPP.

November 8, 2019 | Marriott Hotel - Islamabad | 9:30 am – 5:00 pm
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How to get better ideas in less time?

Do-it-Yourself & After the Brainstorm 

• Techniques put in action

• Pitfalls

• The next steps

• Roadmap

• From idea to action!

Brainstorm Practice 
• Preparation

• Formulation of key question

• Design Thinking

• Divergence Techniques

• Convergence Techniques

Brainstorm Theory

• What is creativity?

• How is an idea born?

• Functioning of the brain

• 4 rules of the game

• 2 phases of brainstorming

• Idea killers

• 4 Rs

For Registration & Details:

Karachi: 021-34547141, 34520093, 34536306

octaratrainingsteamoctaraOctara - A TCS Company
octaratrainingsteamoctarawww.octara.cominfo@octara.com

Course Agenda

Bring this program In-house at attractive discount
This workshop can be customized to suit speci�c needs of your organization which may lead to signi�cant savings. 

Please contact Sarim Atique at sarim.atique@octara.com or call at 0345-8949470

Workshop Investment

PKR 45,000 +PST
per participant

Send your cheque in favor of Octara Private Limited
To: Umair Tariq, Admin & Accounts Executive 
Octara Private Limited - 1/E-37, Block-6, P.E.C.H.S., Karachi.
Tel: 021-34520708, Cell: 0343 5940485

Fee Includes:
Course material, certi�cate of attendance,
lunch, refreshments & business networking 

Group 

Discount 
is Available

November 8, 2019 | Marriott Hotel -Islamabad | 9:30 am – 5:00 pm

Dave Nelissen is a former captain Royal Dutch Marines, 
working in media & communication since 1994 (JCDecaux, 
Radio 538, Endemol,Talpa, WPP). Started in 2009 Mount 
Scott (mountscott.com) to stimulate creativity & innovation 
within organizations. Mount Scott helps management to 
cross the bridge from strategy to day-to-day business by its 
employees.

Dave Nelissen is a well-known chairman for national and 
international events. As a driven moderator he sows and 
harvests energy, participation and commitment. Dave really 
livens things up when possible, while maintaining the 
necessary distance when necessary. He specializes in 
media, marketing and brands, but feels equally at home in 
any type of commercial environment.

The workshops by Dave Nelissen are very interactive, lively 
and full of energy.

Dave has been working for international company’s like Ajax, 
WPP, Talpa, TMG, Hyundai, Unilever, Olympic Committee, 
Philips and Douwe Egberts, Recently Dave travelled across 
the globe to train hundreds of employees of WPP.

F A C I L I T A T O R ’ S  P R O F I L E

Organizations benefitted from Dave’s Workshop


